D AVID'S\\:" Optimizing CRM Systems:

Tools and Techniques for
Business Efficiency

Title: Optimizing CRM Systems: Tools and Techniques for Business Efficiency
A 10-Week Training Program

Price: 2,150.40

http://davidstraining.com/

Description:

This 10-week course, "Optimizing CRM Systems: Tools and Techniques for
Business Efficiency,” is designed to equip professionals with the knowledge
and skills necessary to select, implement, and optimize Customer
Relationship Management (CRM) systems. Whether you're a business owner,
sales manager, or IT professional, this course will provide you with practical
insights and hands-on experience to enhance your CRM capabilities and
drive business efficiency.

Week 1: Introduction to CRM Systems
e Session 1. Overview of CRM systems and their importance in business.
o Session 2: Key features and benefits of CRM.
e Session 3: Types of CRM systems (Operational, Analytical, Collaborative).

Week 2: CRM System Selection
e Session 1: Evaluating different CRM systems (Salesforce, HubSpot, Zoho,
etc.).
e Session 2: Criteria for selecting the right CRM for your business.
o Session 3: Budget considerations and ROl analysis.

Week 3: CRM Implementation Planning
e Session 1. Steps for successful CRM implementation.
e Session 2: Setting goals and objectives for CRM.
o Session 3: Data migration strategies and challenges.
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Week 4: Data Management and Integration
e Session 1: Importance of data quality and accuracuy.
e Session 2: Integrating CRM with other business systems (ERP, marketing
automation, etc.).
e Session 3: Data cleaning and deduplication techniques.

Week 5: Customizing CRM Systems
e Session 1: Customization options (fields, workflows, dashboards).
e Session 2: Tailoring CRM to meet specific business needs.
o Session 3: Best practices for maintaining system flexibility and scalability.

Week 6: User Training and Adoption
o Session 1. Strategies for effective user training.
e Session 2: Encouraging user adoption and overcoming resistance.
e Session 3: Measuring and improving user engagement.

Week 7: Automation and Workflow Optimization
e Session 1: Automating repetitive tasks using CRM.
o Session 2: Designing efficient workflows.
e Session 3: Use of Al and machine learning in CRM.

Week 8: Reporting and Analytics
e Session 1. Generating reports and dashboards.
e Session 2: Key metrics and KPIs to track in CRM.
e Session 3: Using analytics for business decision-making.
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Week 9: Maintaining and Upgrading CRM Systems
e Session 1: Routine maintenance tasks.
e Session 2: Managing updates and upgrades.
e Session 3: Troubleshooting common CRM issues.

Week 10: Future Trends and Innovations in CRM
e Session 1. Emerging trends in CRM technology.
e Session 2: The impact of social media and mobile CRM.
e Session 3: Predictive analytics and customer insights.

This course is ideal for business professionals, sales and marketing
managers, IT specialists, and anyone involved in managing customer
relationships or interested in improving business processes through CRM
systems.

Join us for this in-depth exploration of CRM systems and discover how to
harness their power to achieve your business goals.



